
London, UK, August 2019 – Eyekandy, 
the global leader in A-Commerce, is 
proud to share yet more innovation 
from the Eyekandy labs. The team at 
Eyekandy are permanently looking for 
new challenges and responding with 
marketing solutions that allow brands 
to take control of their messaging in 
a direct, immersive and interactive 
way, unlike any other media, using 
Augmented Reality. 

Augmented Reality enables products 
and traditional marketing collateral 
to become a Discovery Channel for 
shoppers like never before. Brands 
and retailers can’t afford to miss the 
explosive growth of AR adoption - 
Gartner state that 100 million consumers 
will shop using Augmented Reality 
online and in-store by 2020 and 
ARinsider predict that there will be 3.4 
billion AR compatible devices by 2022 
using ARKit and ARCore. There is truly 
no better time to embrace this exciting 
new opportunity to engage shoppers. 

In early 2019, General Mills announced 
not one but two brand-new breakfast 
cereals called “Fillows”; Hershey’s 
Cookies ‘n’ Crème and Pillsbury 
Cinnamon Roll. The marketing teams 
had a raft of ideas (and indeed channels) 
to promote the new products but 
wanted something new and different to 
elevate the product in a well-established 
and crowded space. The team at 

Eyekandy couldn’t resist creating an 
interactive Fillows Mini-Game that allows 
shoppers to interact with the packaging 
- both in-store and of course, at home, 
as a family, at the breakfast table! 
Thousands of shoppers have viewed the 
content already - despite it being LIVE 
for just 2 weeks. 

Joe Golden, Creative Director at 
Eyekandy commented; “Augmented 
Reality is enabling brands and retailers 
to reach shoppers in a more engaging, 
fun and personalised way than any other 
media. We were tasked to bring a little 
fun to the breakfast table using AR Image 
Recognition Technology.  Delivered 
using the latest in web-browser based 
AR (WebAR), we created an immersive 
experience that is triggered without the 
need for an app download. Shoppers 
were invited to land on the target 
URL and when they point their mobile 
device at the cereal box, a challenging 
‘Pac-Man’ style breakfast game is then 
overlaid onto the physical box! WebAR 
is fast becoming the optimum solution 
for easy entry AR experiences. The 
Eyekandy team carefully consider each 
creative approach ensuring the best user 
experience is delivered whilst working 
within the bandwidths of this AR delivery 
method.”

Try it for yourself now by visiting  
www.fillows.com/play on a  
smartphone or tablet.

Shoppers can’t resist joining the fun with this 
engaging AR Mini-Game from Eyekandy, the global 
leader in A-Commerce for retailers and brands. 

EYEKANDY DRIVE 
GLOBAL INNOVATION 
IN “A-COMMERCE” 
WITH AUGMENTED 
REALITY FILLOW FUN!

There are many different ways to deploy 
‘A-commerce’ Campaigns. Snapchat, 
Facebook, Custom App development 
and WebAR are just a few of the options. 
Talk to us today about how we can help 
you engage shoppers and sell more. 

About EyeKandy

Founded in 2016, in London, United 
Kingdom, Eyekandy is the world’s 
leading Augmented Reality agency 
- working with global brands and 
retailers to innovate and deploy 
cutting-edge AR shopper experiences.  
The team work closely with their 
brand and retail partners to create a 
new ‘Discovery Channel’ that enables 
product packaging to come alive and 
educate shoppers with immersive 
brand and product AR messaging.  
Campaigns generate significant social 
buzz and regularly generate sales 
uplifts of 35%+ across a wide range 
of product categories.  In addition 
to shopper focused AR experiences, 
Eyekandy can deploy AR for in-store 
merchandising.  Eyekandy have 
democratised AR Shopping in retail for 
the many, not just the few.

For more information please  
visit eyekandy.com 
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